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New Products
DISPLAYS FOR DISPOSABLE GLOVES
Clean Ones offers a comprehensive display program to 
assist with in-store “cleaning season” promotions during 
the spring and fall of 2010. The program can be used for all 
boxed and bagged household gloves retailers merchandise 
under their own brands, including disposable vinyl and 

latex gloves. Display options 
include a six- or nine-cell 
partitioned power panel option (with optional 
fl oor stand) and a gravity feed panel.
— Clean Ones Corp.; 122 S.W. 3rd Ave., 
Portland, OR 97204; 800-FOR-GLVS; 
www.cleanones.com

HAND SANITIZER CARD AND WET MOPPING 
CLOTHS
U.S. Nonwovens introduced the fi rst-ever single-use Instant Hand-Sanitizing 
gel card, available for private labeling. Consumers can fold the card in half to 
open it and discharge the sanitizing gel inside. The card’s small, convenient 
design makes it easy to travel with, and the gel kills 99.9 percent of all bacteria, 
leaving no sticky residue. U.S. Nonwovens 
also introduced the fi rst-ever EPA-regulated 
disinfecting wet mopping cloths, ideal for killing 
mold, mildew, fl u viruses and athletes foot 
fungus. The fl oor wipes, available for retailers’ 
private label programs, contain a fast-drying 
formula that leaves no dull or sticky residue.
— U.S. Nonwovens Corp.; 100 Emjay Blvd., 
Brentwood, NY 11717; 631-952-0100; 
www.usnonwovens.com

BLISTER-RELIEF TREATMENT
Premier Brands of America now offers blister-relief 
treatment with its hydrocolloid dressings, available 
for retailers’ private label programs. The dressings 
prevent blisters from forming, and their “cushion-gel” 
centers are designed to help blisters heal faster, more 
naturally and without scarring or scabbing. The thin 
edges are fl exible and provide comfort while sealing 
out water, dirt and bacteria.
— Premier Brands of America; 31 South St., 
Mt. Vernon, NY 10550; 914-667-6200; 
www.premier-brands.com

STEAMABLE VEGETABLES WITH 
SAUCE
Allens’ SteamSupreme products are packaged 
combinations of vegetables and sauce that steam 
in the microwave. SteamSupreme products 
available for private labeling include several 
varieties with a three-cheese sauce (broccoli/caulifl ower, broccoli, carrots, 
broccoli/rice and caulifl ower), several varieties with butter sauce (super-
sweet corn and sweet garden peas), all-natural sweet corn on the cob, 
creamed spinach and spinach dip.
— Allens Inc., 305 E. Main, Siloam Springs, 
AR 72761; 479-524-6431; fax: 479-524-3291; 
www.allens.com

ORGANIC SPECIALTY COFFEES
Coffee Bean International expanded its 
handcrafted, organic and fair-trade Café Tierra 
line of coffees. The line, available for private 

labeling, now represents all four of the major coffee growing regions. 
Retailers can choose from fi ve single origins (Nicaragua Rico, Nicaragua 
Vivo, Sumatra Lake Tawar, Ethiopian Yirgacheffe and Guatemala Las 
Colinas) and fi ve blends (Los Montes, Casa Sol, La Fuerza, El Mosaico and 
Espresso Bravo), with two of the blends also available as water-processed 
decaffeinated.
— Coffee Bean International; 9120 N.E. Alderwood Rd., Portland, OR 
97220; 503-227-4490; www.coffeebeanintl.com 

ARTISAN CANNOLI
Stuffed Artisan Cannolis allows retailers 
to create uniquely fl avored (and colored) 
bite-sized cannoli to sell under their 
store brands. The company hand-stuffs 
its cannoli with artisan ricotta impastata 
cheese and uses no artifi cial fl avors. Past 
“funkifi ed” fl avors Stuffed has developed include Birthday Cake, Root Beer 
Float, White Russian, Capuccino Royale and Dulce de Leche.
— Stuffed Artisan Cannolis; 176 Stanton St., New York, NY 10002; 
212-995-2266; www.stuffedcannoli.com

CRUNCHY BAKED NUTS
John B. Sanfi lippo & Son’s Crunchy Baked 
Nuts are made with the fi nest almonds, 
peanuts, cashews or pistachios. The nuts 
— available for store branding — are 
lightly coated with honey/wheat fl our, 
then baked to form a crunchy, crispy shell. 
Retailers can choose from a variety of 
fl avor combinations such as oven-roasted 
pistachios with rosemary garlic seasoning, oven-roasted 

New in Packaging
ZIPPABLE CARTON
The new Zipbox from T.H.E.M (Technical 
Help in Engineering and Marketing) 
is a carton that features a press-to-
close zipper on top, allowing for easy 
opening and closing. An airtight seal 
confi guration on the package bottom 
eliminates the need for an additional 
liner to maintain product freshness. The 
zippered pouch folds down after fi lling 
for effi cient sealing and shipping, and it can be opened easily when the 
top fl aps are lifted up by the consumer.
— T.H.E.M.; 5A Stow Rd., Marlton, NJ 08053; 856-988-8436 ext. 51; 
www.them.net

CUSTOMIZABLE 
LIDSTOCK TRAY
Cryovac’s Deli-Snap! reclosable tray 
is a customizable high-barrier lidstock 
tray for processed deli meats and 
cheeses. The tray runs on conventional 
tray-lid equipment and is fi tted with a 
reclosable snap-on lid. After removing 
the lidstock barrier fi lm, consumers can 
put the snap-on lid back on the tray, allowing them to open and close 
the package for the duration of the product’s lifespan. The tray (stock 
or custom) can be embossed; the easy-open lidstock can be plain or 
printed; and the reclosable lid can be embossed or labeled.
— Cryovac (a division of Sealed Air); 100 Rogers Bridge Rd., 
Duncan, SC 29334; 800-845-3456; www.cryovac.com
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